
Status:  
Has a current provider,   
but looking for better options Status: Neutral

Status:  
Committed to their current provider46% 12% 40%

of women receive major components of their 
care from more than one source.

Next Generation Mothers  

Consumer-Based Insights for Women’s Health

83%of women’s health patients 
of childbearing age aren’t 
asked about their family 
planning goals during their 
routine GYN care

of women’s health patients 
agree that their current provider 
is a trusted advisor for all their 
women’s health needs.

36%

YET

Insight 

There is a trusted relationship between 
women’s health providers and their 
patients that is underserving women. 
Starting a conversation about family 
planning early may help transfer 
that trust from gynecological care to 
obstetric care.

Women’s most trusted sources when choosing  
a healthcare provider, ranked:

Referral networks have been the 
focus of many systems, but word 
of mouth/market reputation have 
just as much influence on women’s 
decision making, if not more.

Insight 

Online  
Reviews

Provider’s Website 
/Social Media

Word of  
Mouth

Doctor’s  
Recommendation

Nearly half of moms are somewhat likely to very likely to shop around again when selecting a provider for their 
second child. Make the case to moms expecting their second child as to how your services are different then 
what they’ve used in the past- they are looking for a change.

Insight 

45%
Other sources of care can 
come from doulas, midwives, 
and mobile applications.

Take a look at the highlights from our latest qualitative research study, where we asked hundreds of 
women across the country to tell us about their women’s health experience.  The insights we’ve curated 
point to some preliminary strategies for differentiating your services from the pack by responding 
meaningfully to emerging needs and building empathy-fueled experiences that truly understand the 
mindset of your customer.
 

Creating a true one-stop shop for 
women’s maternal health needs 
under one roof is white space that 
solves a clear need - women are 
curating and tabulating information 
across many sources to hack the full 
scope of services they need.

Insight 

S t r a t e g y


